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To make the maximum impact you have to aim carefully. Media Zone Manchester
couldn’t be placed to better advantage. It will drive the creative and media
industries across the whole of the North, from Liverpool to Newcastle from
Haslingden to Hartlepool. It will feed into and feed from the universities of the
region. It will be the focus for the national, regional and local policies of various
government and non-governmental organisations and give them the best chance of
success. It will chime beautifully with the Northern Way Strategy, by creating a clear
opportunity for economic growth in the North of England, narrowing the gap with
the South East.
The benefits of a creative and media hub in this part of Manchester city centre
have been estimated over the wider region as 8100 extra jobs. The contribution to
the economy has been put at £320m per year or more than £3.3bn over a decade.
For an organisation such as the BBC, expansion into the Media Zone demonstrates
relevance to residents and communities in an easily understood manner. It puts the
BBC out where it should be, shows its commitment to the country at large and gives
the lie to ideas of Metropolitan disdain for the regions. It sends a clear message to
the general public that they have a voice.
The creative and media industries are dependent on relationships, on building
connections, on gossip, on ease of access. Creativity clusters together – the
programmes produced in Manchester by the BBC, Granada, and by independents such
as Red Production Company, prove this. Manchester is already a great media city.
It’s obvious that downtown Manchester is the best place for the UK’s new Media Zone.
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